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Abstract: 
Introduction: Social Networking Sites (SNSs) are basically used for 
social interaction among individuals and people. Some students often 
use them basically to meet friend and discuss on trivial things rather than 
their academic issues. SNSs popularity has made researchers to look at 
a way to connect advantages of social networks with classroom 
interactions and collaboration. This could culminate into the infusion of 
SNSs into the classroom setting.  
Aims: The study aims to identify, analyze, and classify the SNSs used by 
respondents in order to see how instructors could tailor their uses for 
academic purposes. 
Materials and Methods: The study employed sample survey descriptive 
design approach targeting higher institution as study population. Both 
content validity was established through colleague in research; while 
construct validity was done via KMO (Kaiser-Meyer-Olkin) with 0.762. 
The reliability index yielded 0.788, Chronback Alpha. Responses to the 
questionnaire items were collated and analyzed using cross tabulation 
statistical tool via SPSS (Statistical Package for Social Sciences). 
Results: Findings reviewed that SNSs platforms are used by students 
majorly for fun as well as photo, video display and information sharing, 
but seldom used for serious academic purposes.  
Conclusion: The introduction of SNSs into classroom situation offer 
good advantage and opportunity for students’ academic achievement if 
instructors could discourage and task students on their better use. The 
students can be challenged and guided to use SNSs to schedule 
classroom time, share academic materials and also engage in classroom 
collaboration. 
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1. INTRODUCTION 
Social Network Sites applications are growing 
immeasurably, campus administrators are exploring 
ways to use SNSs, and faculties are experimenting 
with SNS tools to support learning. At the same time, 
students continue to seamlessly adopt and adapt 
these services to their lives. It is essential that higher 
education put SNSs into practices because these sites 
are fundamentally changing the social fabric of the 
higher institutions. Social networks are internet based 
services, platforms or sites that are designed to 
building and reflecting social relations among persons, 
individuals, groups, communities. According to [1] 
social networking sites have different rules for 
establishing connections, yet many of them often allow 
users to see connections of other people’s connection 
and at time suggest connections to other persons as a 
result of the established network. [1] mentioned some 
social networks websites and what they were mostly 
meant for, it was observed that Linkedln was majorly 
for establishing professional connection, Facebook for 
both private and professional connections while some 
of the social networks websites were built for a specific 
user base, such as cultural or political groups within a 
given area such as in financial markets. [1] further, 
stated the features of social network websites as 
public or semi-public profile page, including dating 
sites, fan sites and so on.  

Though social network sites were created majorly to 
connect people or user together to share common 
things within themselves yet the study stands to see 
how SNSs can be infused into classroom situation 
where, instead of sharing ordinary photos and videos, 
they would be able to equally share educative 
materials such as classroom notes and they can also 
discuss extensively on some problems to solve. The 
below research question guides this study: Can we 
change the focus of SNSs from only social to 
academic-social? 

2. RELATED LITERATURE 
It is important to first reflect on what social network is 

socialatlookingbeforeperspectivesdifferentfrom
was[2]toaccordingnetworkSocialsites.network

seen as the use of mobile as well as any web-based 
interactivehighlywithupcometotechnology

assistgreatofbecanwhichplatforms, forance
individuals or community members to share, co-create, 

usermodifyanddiscuss, - theIncontent.generated
same vein, [3] addressed social network as a group of 
internet-based application that builds on the ideological 
foundation and allows the creation and exchange of 
users- networksocialseePeoplecontent.generated
sites as sites or websites that enable users to create 

formtoorderinwebsitethewithinprofilespublic
relationship with other users of the said website who 
access their profiles. [4] said that the use of SNS is not 

everyofpartbecomehasbuttrend,mereaonly
manythebyshownevidentlyisThislife.person’s

millions of users of SNS, and with every passing day, 
the 6][5,increasingisnumber last decade,In the.
many SNSs have emerged popular among Facebook, 
Twitter, MySpace, Google Plus, and Flicker [7, 8] 

[9] explained SNSs as web-based services that allow 
individuals to construct profiles, display user 
connections, and search and traverse with that list of 
connections. A social network site could be seen as an 
online service or platform that focuses on facilitating 
the building of social network among people who share 
interest, activities and background on real life 
connections. Research has revealed that SNSs have 
been popular for years and have attracted and 
fascinated millions of internet users and also there are 
over 200 different sites that are used for social 
networking [10, 11]. In the use of social network sites, 
a member of a SNS is opportune to create his/her own 
personal profile, one can build an entire social network 
based on his/her own personal preferences. NSNs are 
to help people feel socially connected and part of a 
community, even though sitting at home with his/her 
personal computer [12, 13, 14]. Social network Sites 
help to associate with someone which allows a person 
to communicate in a variety of ways such as sending 
private and public messages, participating in online 
games, commenting on photos that have been posted, 
sharing music or movie preferences, responding to 
journal entries, and many more [15]. Some research 
evidence has shown that SNSs are not directly useful 
to education or classroom teaching and learning. [16] 
opined that social network sites are negatively 
associated with academic purposes of students and 
there are a lot of more momentous than its 
advantages. [17] added that among various unique 
distractions of every single generation, social network 
sites remain the major distraction of current 
generation. Due to this negative perception, many 
parents and educators have been fearful of the 
repercussion of having social network sites in the 
classroom [18]. Towards this parental and educators’ 
view of NSNs, cell-phones have been banned from 
classroom and many schools do not even have 
anything to do with social network sites. It is high time 
school administrators, scholars, academicians and 
other educational stakeholders started introducing the 
use of SNSs to classroom teaching and learning by a 
way of sharing, sourcing, and exchanging academic 
materials rather than only photos and mere social 
matters. [19] have researched about the benefits of 
using social network sites (Facebook) in the 
classroom, he found out that most SNSs allow for both 
asynchronous and synchronous, open dialogues (In 
education), support integration of multimodal contents 
such as photos (Academic Images), videos, URLs, and 
other texts, in such a platform that many students are 
already familiar with. Therefore, SNSs should be 
channelled towards its use in sharing and exchanging 
relevant materials between users, also for 
collaborative resolutions between student to student, 
teacher to student, and teacher to teacher 
respectively. 

3. MATERIAL AND METHODS 
 
The study employed sample survey descriptive design 
approach. Ekiti State University and Adeniran 
Ogunsanya College of Education (Higher institution) 
students formed the target population for the study. 50 
computer science students were purposefully sampled 
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across different levels: 100, 200,300, and 400 levels 
which represent 10 % of the entire population 
(N=5000). The students were initially asked about 
what they do engage in when they were on SNSs 
sites; at second time, after four weeks interval the 
same question was asked, after the researchers have 
informed them to get class materials shared, sourced 
and collaborated using any of the social network sites 
like WhatsApp and Facebook etc on specific topics in 
computer science by fixing a particular time for 
themselves. The reason for the two different 
administrations is to find out the significant difference 
between what students used to do on social networks 
before teacher engaged them purposefully to share 
materials and to also collaborate in order to improve 
their learning capability. The instrument was subjected 
to validation by giving it to some colleagues in the field 
of research and computer science to ensure its content 
validity; the construct validity was established with 
0.762 KMO. Copies of the same questionnaire were 
given to some respondents to see their level of 
understanding of the use of words in the items of the 
questionnaire to establish face validity. The reliability 
index yielded 0.788, Chronback Alpha which showed 
that the instrument was reliable for use. The 
respondents response to the questionnaire items were 

collated and analyzed using cross tabulation statistical 
tool via SPSS. 

4. RESULTS AND DISCUSSION 
 
4.1 RESULTS 
Table I shows that highest percentage of respondents 
(26%) watched video and also engaged in information 
sharing using Facebook as one of the social network 
sites, next are photo displaying and sharing with video 
sharing (14%), then those engaged in it for fun, photo 
and video sharing (10%). Those who did nothing also 
had 10% while those busy with fun and photo sharing 
had only 4%. After four weeks, Table I showed that the 
respondents engaged more on collaboration and 
discussion via Facebook (32%). It was also shown that 
20% of the respondents used Facebook to schedule 
their meeting time, 14% shared materials on 
Facebook, 10% engaged in material sharing and 
collaboration with discussion, 8% engaged in 
academic meeting time and collaboration with 
discussion while the remaining 6% occupied with 
academic meeting time material sharing, collaboration 
and discussion.  

Table I: Facebook and Gender Cross-tabulation before and after use in Classroom 

Before  After 

 Gender    Gender  

 M (%) F (%) Total (%)   M (%) F (%) Total (%) 

Nothing 0.0 10.0 10.0  Do nothing 0.0 10.0 10.0 

Fun 4.0 8.0 12.0  Academic Meeting Time 10.0 10.0 20.0 

anddisplayPhoto

sharing 

6.0 8.0 14.0  Material Sharing 6.0 8.0 14.0 

Video and 

information sharing 

10.0 16.0 26.0  Collaboration and Discussion 12.0 20.0 32.0 

photoandFun

sharing 

4.0 0.0 4.0  Academic Meeting Time and 

Collaboration with 

Discussion  

4.0 4.0 8.0 

videoandFun

sharing 

4.0 6.0 10.0  andMaterial Sharing

withCollaboration

Discussion 

8.0 2.0 10.0 

videoandPhoto

sharing 

10.0 4.0 14.0  Time,MeetingAcademic

Sharing,Material

Collaboration and Discussion 

6.0 0.0 6.0 

Fun, photo and video 

sharing 

8.0 2.0 10.0      

Total 46.00 12.00 100  Total 46.00 54.00 100 

 
Table II reports that highest percentage of respondents 
watched photo and video (26%) and also engaged in 
video sharing on WhatsApp social network type, next 
to this were those occupying with photo display and 
sharing (24%) while those busy with fun, photo display 
and sharing, fun, photo and video sharing had equal 
percentage of 14%. Others had low percentages of 6% 
and 2% respectively. Also, after four weeks, students’ 

use of WhatsApp as social network site, revealed that 
26% of respondents busy with collaborating and 
discussing, 24% engaged in material sharing, 14% 
were those who did nothing, used it for academic 
meeting time and those who used it for all. Others with 
low percentages (2% and 6%).  
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Table II: WhatsApp and Gender Cross-tabulation before and after use in Classroom 

Before  After 

 Gender    Gender  

 M (%) F (%) Total (%)   M (%) F (%) Total (%) 

Nothing 2.0 12.0 14.0  Do nothing 2.0 12.0 14.0 

Fun 4.0 10.0 14.0  Academic Meeting Time 4.0 10.0 14.0 

anddisplayPhoto

sharing 

12.0 12.0 24.0  Material Sharing 12.0 12.0 24.0 

Video and 

information sharing 

12.0 14.0 26.0  Collaboration and Discussion 12.0 14.0 26.0 

photoandFun

sharing 

2.0 0.0 2.0  Academic Meeting Time and 

Collaboration with 

Discussion  

2.0 0.0 2.0 

videoandPhoto

sharing 

4.0 2.0 6.0  andMaterial Sharing

withCollaboration

Discussion 

4.0 2.0 6.0 

Fun, photo and video 

sharing 

10.0 4.0 14.0  Time,MeetingAcademic

Sharing,Material

Collaboration and Discussion 

10.0 4.0 14.0 

         

Total 46.00 54.0 100  Total 46.00 54.00 100 

 

Table III revealed that majority of the respondents did 
nothing on Snap Chat (56%), followed by those who 
engaged in video and information sharing (18%). 
Others had very low percentages (2%, 4%, and 6%) 
respectively. Also, Table X made it clear that highest 

percentage of respondents did nothing on Snap Chat 
(70%), some of the respondents engaged in 
collaboration and discussion (18%) while others had 
very low percentages (2%, 4%, 6%) 
 

 

Table III: Snap Chat and Gender Cross-tabulation before and after use in classroom 

Before  After 

 Gender    Gender  

 M (%) F (%) Total (%)   M (%) F (%) Total (%) 

Nothing 22.0 34.0 56.0  Do nothing 30.0 40.0 70.0 

Fun 0.0 4.0 4.0  Academic Meeting Time 0.0 4.0 4.0 

anddisplayPhoto

sharing 

6.0 0.0 6.0  Material Sharing 6.0  6.0 

Video and information 

sharing 

8.0 10.0 18.0  Collaboration and Discussion 8.0 10.0 18.0 

Fun and photo sharing 2.0 4.0 6.0  andMaterial Sharing

withCollaboration

Discussion 

2.0  2.0 

Fun and video sharing 4.0 0.0 4.0      

videoandPhoto

sharing 

2.0 2.0 4.0      

Fun, photo and video 

sharing 

2.0 0.0 2.0      

Total 46.00 54.00 100  Total 46.00 54.00 100 

 

Table IV revealed that majority of the respondents did 
nothing on WeChat (60%), followed by those who 
engaged in video and information sharing (20%). 
Others had very low percentages (2%, 4%, 6%, and 
8%) respectively. In the same table,  the report 

showed that highest percentage of respondents did 
nothing on WeChat (68%), some of the respondents 
engaged in collaboration and discussion (18%) while 
others had very low percentages (2%, 4%, 8%) 
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Table IV: WeChat and Gender Cross-tabulation before and after use in Classroom 

Before  After 

 Gender    Gender  

 M (%) F (%) Total (%)   M (%) F (%) Total (%) 

Nothing 28.0 32.0 60.0  Do nothing 32.0 36.0 68.0 

Fun 0.0 8.0 8.0  Academic Meeting Time 0.0 8.0 8.0 

anddisplayPhoto

sharing 

0.0 4.0 4.0  Material Sharing 0.0 2.0 2.0 

Video and 

information sharing 

12.0 8.0 20.0  Collaboration and Discussion 12.0 6.0 18.0 

photoandFun

sharing 

2.0 0.0 2.0  Time,MeetingAcademic

Sharing,Material

Collaboration and Discussion 

2.0 2.0 4.0 

Fun, photo and video 

sharing 

4.0 2.0 6.0      

Total 46.00 54.00 100   46.00 54.00 100 

 

Table V publicized that majority of the respondents did 
nothing on Google+ (42%), followed by those who 
engaged in photo display and sharing (18%), next 
were those engaged in photo and video sharing (16%). 
Those with video and information sharing had (14%) 
while those engaged in Google+ for fun had (10%). 
After four weeks interval, Through Google+ as one of 
the social network sites, the table V explained that 

respondents occupiedpercentage of thehighest
themselves doing nothing while they were using 
Google+, 18% engaged in material sharing, 16% 

andcollaborationsharing,materialinengaged

discussion, 14% occupied with collaboration and 
discussion, while the remaining 10% of respondents 
busy using the site for academic meeting time. 
In Instagram, 34% of respondents engaged in nothing, 
32% of respondents were using or watching video and 
information sharing while 18%,8%,6%, and 2% of the 
respondents engaged in Instagram for fun, photo 
display and sharing, photo and video sharing, and for 
fun and photo sharing respectively. As well, after four 
weeks.  
 

 

Table V: Google+ and Gender Cross-tabulation before and after use in Classroom 

Before  After 

 Gender    Gender  

 M (%) F (%) Total (%)   M (%) F (%) Total (%) 

Nothing 16.0 26.0 42.0  Do nothing 16.0 26.0 42.0 

Fun 4.0 6.0 10.0  Academic Meeting Time 4.0 6.0 10.0 

anddisplayPhoto

sharing 

8.0 10.0 18.0  Material Sharing 8.0 10.0 18.0 

Video and information 

sharing 

10.0 4.0 14.0  Collaboration and Discussion 10.0 4.0 14.0 

Photo and video sharing 8.0 8.0 16.0  andMaterial Sharing

withCollaboration

Discussion 

8.0 8.0 16.0 

Total 46.00 54.00 100  Total 46.00 54.00 100 

 
 
T inrespondents engagedrevealed thatable VI
Instagram did nothing relating to academics were 34%, 

andcollaborationclassinengagedthatthose
using the site for32%, thosediscussion were

scheduling were just 18% while those used the site for 
material sharing , collaboration and discussion were 
having very low percentages (2%, 6%, 8%) 
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Table VI: Instagram and Gender Cross-tabulation before and after use in Classroom 

Before  After 

 Gender    Gender  

 M (%) F (%) Total (%)   M (%) F (%) Total (%) 

Nothing 10.0 24.0 34.0  Do nothing 10.0 24.0 34.0 

Fun 8.0 10.0 18.0  Academic Meeting Time 8.0 10.0 18.0 

anddisplayPhoto

sharing 

4.0 4.0 8.0  Material Sharing 4.0 4.0 8.0 

Video and 

information sharing 

20.0 12.0 32.0  Collaboration and Discussion 20.0 12.0 32.0 

Fun and photo sharing 0.0 2.0 2.0  Academic Meeting Time and 

Material Sharing 

0.0 2.0 2.0 

videoandPhoto

sharing 

4.0 2.0 6.0  andMaterial Sharing

withCollaboration

Discussion 

4.0 2.0 6.0 

Total 46.00 54.00 100  Total 46.00 54.00 100 

 

Table VII made it known that highest percentage of 
respondents did nothing using twitter (54%), 16% of 
them occupied with photo display and sharing as well 
as video and information sharing, 10% of them were 
busy with fun and 4% of the respondents were 
engaged in photo and video sharing. After four weeks, 
in the use of twitter as a social network site, table VII 

made it known that majority of the respondents did 
nothing while on it (54%). Those engaged with material 
sharing, and collaboration and discussion were 16%, 
10% were those using it for scheduling while the 
remaining 4% were using it for material sharing 
collaboration and with discussion together. 
 

 

Table VII: Twitter and Gender Cross-tabulation before and after use in Classroom 

Before  After 

 Gender    Gender  

 M (%) F (%) Total (%)   M (%) F (%) Total 

(%) 

Nothing 20.0 34.0 54.0  Do nothing 20.0 34.0 54.0 

Fun 6.0 4.0 10.0  Academic Meeting Time 6.0 4.0 10.0 

anddisplayPhoto

sharing 

6.0 10.0 16.0  Material Sharing 6.0 10.0 16.0 

Video and information 

sharing 

12.0 4.0 16.0  Collaboration and Discussion 12.0 4.0 16.0 

videoandPhoto

sharing 

2.0 2.0 4.0  andMaterial Sharing

withCollaboration

Discussion 

2.0 2.0 4.0 

Total 46.00 54.00 100  Total 46.00 54.00 100 

 

4.2 DISCUSSION 
Tables I-VII showed the responses of the respondents 
before and after the researchers exposed them to 
some of activities relating to their academics on SNSs. 
The cross tabulation was done between gender of the 
respondents and what they do on SNSs. The results 
revealed that more female respondents engaged in all 
the selected and common SNSs (54%) than their male 
counterparts (46%). It was also observed from the 
tables that most respondents engaged in video 
watching and information sharing than other variables 
like fun, photo and video sharing. It was showed that 
Facebookhad highest percentage of 26%, WhatsApp 
had the same 26%, Snap Chat and Google+ had 18%, 
WeChat had 20%, Instagram had 32% while twitter 
had the least of 16%. Those respondents claimed not 
to do anything on SNSs were reported to be very high 
in WeChat (60%), Snap Chat (56%), twitter (54%), 

Google+ (42%), Instagram (34%). This serves as a 
limitation to this study, because they (respondents) do 
not do anything on those SNSs do not really clear 
enough whether they did not have account with those 
SNSs or they have account but they did not use them 
or carried out some expected functions on them.  
 
5. CONCLUSION 
The study looked at contributive effect of Social 
Network Sites in the classrooms through Time 
Scheduling, Material Sourcing and Class 
Collaboration. It was observed that the so called SNSs 
are regarded as sites designed only for social 
interactions or for exchange of social profiles from one 
person to the other. Through the research question 
formulated, the study provided answer by making it 
clear that those SNSs can be used to share academic 
materials, collaborate and discuss issues purely on 
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education. Apart from this, students engaged more on 
using social network websites than any other 
platforms, as teacher, we should use what the 
students like most to encourage them to learn quickly 
and logically. The teacher as an important instrument 
in this study should be encouraged to use SNSs with 
his/her students to reduce time wasting on sharing 
only photos, and videos that do not relate to their 
(students) education. 

6. RECOMMENDATION 
a. In order to accomplish the mission of this study, 

the following recommendations were observed: 
b. Teachers should be encouraged to use Social 

Network Sites for academic purposes, so that 
students engagement in Social Network Sites for 
other reasons will be diminished  

c. Proper guidance should be given to students on 
the use of SNSs for strictly academic reasons 

d. Government should help in the area of making 
internet connection easy and possible with power 
stability  
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